
Group highlights
Total sales

Working from
home set to
continue
longer term

Home as
a ‘hub’
and nest

Younger 
generations 
of DIYers 
emerging

Desire for
increased
comfort and
wellness

Geographic summary
UK & Ireland
Sales: £5.7bn
+10.7% LFL 

Retail profit: 
£681m1

+36.3%1

France
Sales: £4.3bn
+5.1% LFL 

Retail profit: 
£181m1

+10.3%1

Poland
Sales: £1.6bn
+4.9% LFL 

Retail profit: 
£146m1

-3.7%1

Romania
Sales: £242m
+10.8% LFL 

Retail loss: 
-£14m1

Reduced by c.40%1

Iberia
Sales: £310m
-7.0% LFL 

Retail profit: 
£3m1

+66.3%1

+7.1% LFL
£12.3bn

Jobs created

in stores in UK, France & Poland(constant currency)

c.4,800

Full year results for the year ended 31 January 2021

E-commerce sales Dividend

8.25p

Adjusted pre-tax profit

+44.4% (reported)
£786m +158%

Grow e-commerce sales Build a mobile-first, service orientated 
customer experience

Franchise 
agreement with 
Al-Futtaim Group 
to expand B&Q into 
the Middle East

1.5m
online
orders
in one week in 
summer 2020

Differentiate and 
grow through Own 
Exclusive Brands

OEB2 sales

+7.5%
Now 44% of Group sales
New kitchen and indoor lighting ranges

2 Own Exclusive Brands

18%
of Group 
sales 
(vs 8% in 2019/20)

6 
trial stores launched
including B&Q, Castorama 
France and Screwfix, and 
B&Q / Asda concessions

Committed
to deliver 

1.5°C 
climate targets3

Test compact store concepts Lead in responsible business

New Rainforest 
Alliance partnership

Repaid UK 
government 
Covid support 

Made community 
investments 
worth over 

£5.5m
Launched 
all-colleague 
share plan

Mobile orders 
increased by

200% 
(56% of total 
e-commerce orders)

 3 Pending SBTi approval

1 Reported

Koçtaş 50% joint venture, generated £9m retail profit; disposed 
of Castorama Russia on 30 September 2020 (retail loss of £3m)

Acquired NeedHelp 
services marketplace

...we have made good progress on our Powered by Kingfisher strategy

We have worked hard to do the right thing for colleagues, customers and 
communities during Covid, and we are emerging from the crisis stronger…

...and the Covid crisis has established new longer-term supportive trends


