ay advertising

2026

marketin
trends
calendar

As the year unfolds, buyer demand shifts. Different categories
come into focus at different times, influenced by seasonal
moments and changing needs.

This calendar is your 2026 snapshot of the trends, moments and
buyer behaviours shaping the year ahead.

Use the monthly views to spot when interest typically increases
by category, then dip into the advertising insights to find out how
sellers respond to those moments.




2026 marketing trends calendar eb adve rt|S| ng

Collectables

February

14  Valentine’s Day

June

14  UEFA Men’s World Cup begins

L]
April
03 Good Friday
05 Easter Sunday
06 Easter Monday

October

31 Halloween

August

31 Summer Bank Holiday

December

04 Hanukkah begins

24  Christmas Eve

25  Christmas Day

26 Boxing Day

31 New Year’s Eve / Hogmanay

Source: eBay Ist-party data, Oct 2024 - Sep 2025. Monthly performance is compared with the average performance across the year.



2026 marketing trends calendar

Electronics

January

01 New Year’s Day

February

14  Valentine’s Day

Sim card accessories
+76% (Jan - Feb)

Camera drone parts
+129%

L]
April
03 Good Friday
05 Easter Sunday
06 Easter Monday

V

Laptop modem cards
+52%

(-

14  UEFA Men’s World Cup ends
21  Father’s Day

Anti-theft locks & kits
+53%

May
04 Early May Bank Holiday
25  Spring Bank Holiday

Phone & data cards
+62% (Mar - May)

Projection screens
+68%

>
(=
Q
c
7
-+

31 Summer Bank Holiday

Switch power supplies
+81% (Jul - Aug)

Phone headsets
+124%

October

31 Halloween

Radio equipment

Flash lighting bulbs
+66%

November

05 Bonfire Night

08 Diwali (Lakshmi Puka)

n Remembrance Day

27 Black Friday

28 Small Business Saturday
29 CyberMonday

Prepaid gaming cards
+112% (Oct - Dec)

eb-/advertising

March

15 Mother’s Day
19-20 Eid

Phone & data cards >
+62% (Mar - May)

Coin-operated gaming
+58%

June

14  UEFA Men’s World Cup begins

Video glasses
+60%

3D scanner accessories
+54%

September

Controllers & motion sensors
+74%

Computer drive head
& lens cleaning +285%

December

04 Hanukkah begins

24  Christmas Eve

25  Christmas Day

26 Boxing Day

31 New Year’s Eve / Hogmanay

Karaoke players & machines

+120%

+245% (Nov - Dec)



2026 marketing trends calendar eb adve rt|S| ng

Fashion

February

14  Valentine’s Day

June

14  UEFA Men’s World Cup begins

31 Summer Bank Holiday

April
03 Good Friday

05 Easter Sunday
06 Easter Monday

October

31 Halloween

December

04 Hanukkah begins

24 Christmas Eve

25  Christmas Day

26 Boxing Day

31 New Year’s Eve / Hogmanay

Source: eBay Ist-party data, Oct 2024 - Sep 2025. Monthly performance is compared with the average performance across the year.




2026 marketing trends calendar eb y advertiSing

Home & Garden

February

14  Valentine’s Day

L]
April
03 Good Friday
05 Easter Sunday
06 Easter Monday

14

October

31 Halloween

31 Summer Bank Holiday

December

June

UEFA Men’s World Cup begins

Hanukkah begins

Christmas Eve

Christmas Day

Boxing Day

New Year’s Eve / Hogmanay

Source: eBay Ist-party data, Oct 2024 - Sep 2025. Monthly performance is compared with the average performance across the year.



2026 marketing trends calendar

Parts & Accessories

January February

01 New Year’s Day 14  Valentine’s Day

Carcovers
+81% +71%
Windscreen fluids
+124% +52%

L]
April
03 Good Friday 04 Early May Bank Holiday
05 Easter Sunday 25  Spring Bank Holiday
06 Easter Monday

=
)
<

Starting fluids
+73% (Mar - Apr) +100%

V'

Door hardware
+60% (Apr - May)

(-

uly August
14  UEFA Men’s World Cup ends 31 Summer Bank Holiday
21 Father’s Day

Polishing & creasing tools

Alert & warning devices

Bug & tar removers

eb-/advertising

March

Mother’s Day

19-20 Eid

Starting fluids
+73% (Mar - Apr)

NV

Wheel/tyre cleaners & polishes

+58%

Q
c
=
®

14

UEFA Men’s World Cup begins

Air conditioner compressor
+60%

Storage & racks
+205%

September

Sun & privacy shades

Leak detection tools
+158% (Jul - Sep)

Service log books Rear view mirror monitors

+120%

October

31 Halloween

Converts and inverters
+140% (Oct - Nov)

Paint kits
+64%

+70% +239%

November December

05 Bonfire Night 04 Hanukkah begins

08 Diwali (Lakshmi Puka) 24  Christmas Eve

n Remembrance Day 25  Christmas Day

27 Black Friday 26 Boxing Day

28 Small Business Saturday 31 New Year’s Eve / Hogmanay

29 CyberMonday

Windscreen wiper arms
+132%

Carcovers
+138%

Tow ropes, chains & straps
+122%




Advertising tips to use

eb-/advertising

around seasonal demand

Seasonal shifts in buyer interest can create moments where visibility, timing, and competition matter more than usual.
Sellers have different goals, and use eBay Advertising in different ways around these moments — from supporting
discovery during short spikes to driving traffic across a broader range.

The tips below reflect common approaches sellers take alongside seasonal demand patterns, supported by observed

performance outcomes.

1. V

Support visibility during
short demand spikes.

Short, sharp increases in buyer interest often bring
more sellers into the same space at the same time.

In these moments, sellers tend to focus on

visibility where buyer intent is strongest — particularly
for new listings or products available in multiple
quantities, where competition can increase quickly.

On sites where priority campaigns get exclusive
access to the first ad slot in search results, sellers
using the priority strategy have seen over 80% more
sales compared to non-promoted items, on average!

1. eBay data September - October 2025

3.

Drive discovery across a wider
range of your inventory.

Promoted Shops

Seasonal demand often affects clusters of products
rather than single SKUs.

Sellers sometimes use shop-level promotion to support
browsing across a wider range, while also strengthening
brand visibility and encouraging repeat engagement.

Sellers who use Promoted Shops saw shop traffic
increase 60% and shop sales rise more than 15%,
on average.?

2. eBay data March - August 2025

5. %

Learning from seasonal
performance over time.

2. ©

Align visibility with
product-level demand signals.

Not all demand patterns are short-lived.

Some products see steady or recurring increases in
interest tied to specific moments across the year.

Sellers often use approaches that maintain consistent
visibility across these periods, flexing activity as
demand rises and falls rather than concentrating on a
single peak.

4, v

Reach buyers beyond the
eBay marketplace.

Seasonal interest often begins with research.

For certain products, sellers look to reach buyers
earlier in their journey by extending visibility beyond
the ebay marketplace during periods of heightened
interest.

Sellers saw a 60% increase in sales from external
channels by utilising Promoted Offsite, on average.®

3. eBay data May 2024 - April 2025

While the trends calendar highlights when interest tends
to shift, sellers should take these learnings and review
performance data to understand fully what worked — and
what didn’t — before similar moments return the
following year.





