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A Look at the Month 

• December saw the total durables market return to a decline month on 

month. Total market value fell 2.4% compared to the same month last 

year, driven by the fall in the consumer electronics sector, which 

declined 14%. 

• In the key gifting markets, with media tablets high on the list of desired 

Christmas presents, the IT sector was given a boost and value grew 

8.9% compared to December last year. 

• The online distribution channel grew as consumers made the most of 

shopping for gifts from the comfort of their own homes. Overall, the 

internet accounted for 18% of value sales in December 2012 (up from 

17% in December last year). The growing importance of having 

presence online is clear – those that fail to offer the ability to transact 

in this retail space risk losing out on a growing number of sales. 
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Which Sectors Have Driven the Market Year on Year? 

TOTAL 

Office 

IT 

Telecommunications 

Photo 

Automotive 

DIY/Gardening 

Major Domestic Appliances 

Small Domestic Appliances 

Consumer Electronics 

£36.1bn 

£1.7bn 

£7.7bn 

£2.5bn 

£1.4bn 

£0.6bn 

£10.1bn 

£3.7bn 

£2.6bn 

£5.9bn 

Market Value 

Jan12-Dec12 

Year on Year % Growth in Value 

(the latest moving annual total versus the previous moving annual total) 
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Which Sectors Have Driven the Market Year to Date? 

TOTAL 

Office 

IT 

Telecommunications 

Photo 

Automotive 

DIY/Gardening 

Major Domestic Appliances 

Small Domestic Appliances 

Consumer Electronics 

£36.1bn 

£1.7bn 

£7.7bn 

£2.5bn 

£1.4bn 

£0.6bn 

£10.1bn 

£3.7bn 

£2.6bn 

£5.9bn 

Market Value 

Jan12-Dec12 

Year to Date % Growth in Value 

(value so far this year versus the same period last year) 
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Which Sectors Have Driven the Market Month on Month? 

TOTAL 

Office 

IT 

Telecommunications 

Photo 

Automotive 

DIY/Gardening 

Major Domestic Appliances 

Small Domestic Appliances 

Consumer Electronics 

£3.9bn 

£0.1bn 

£1.2bn 

£0.3bn 

£0.2bn 

£0.06bn 

£10.1bn 

£3.7bn 

£2.6bn 

£5.9bn 

Market Value 

Dec12 

Month on Month % Growth in Value 

(this month versus the same month last year) 
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How are Online Sales Performing Month on Month? 

TOTAL 

Office 

IT 

Telecommunications 

Photo 

DIY/Gardening 

Major Domestic Appliances 

Small Domestic Appliances 

Consumer Electronics 

Month on Month % Growth in Online Sales 

(this month versus the same month last year) 
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How Has the Total Durables Market Performed? 

Month on Month % Growth in Total Market Value 

(this month versus the same month last year) 
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How Has the Consumer Electronics Sector Performed? 

Month on Month % Growth in Sector Value 

(this month versus the same month last year) 

December was yet another poor month for consumer electronics. High existing ownership of many devices, 

low levels of visible innovation and high price erosion are key factors. With low consumer confidence, if 

consumers own a device which works well then they are less likely to replace it. Last December included the 

uplift caused by Best Buy’s closing sale and substantial sales from other retailers who are no longer in the 

market, depressing the figures even further. 
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How Has the IT Sector Performed? 

Month on Month % Growth in Sector Value 

(this month versus the same month last year) 

As expected in the run up to Christmas, media tablets drive most value for the IT sector, up 76% month on 

month, whilst desktop and mobile computers decline 39% and 18% respectively. 
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How Has the Photo Sector Performed? 

Month on Month % Growth in Sector Value 

(this month versus the same month last year) 

The biggest product category in the photo sector, digital cameras, declined 9% compared to December last 

year. Interchangeable lenses, now the second biggest product category in the photo sector, also declined, 

falling 3% month on month. 
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How Has the Telecommunications Sector Performed? 

Month on Month % Growth in Sector Value 

(this month versus the same month last year) 

The telecommunications sector sees a decline in December 2012 due to the continued declines for the pay 

as you go market, which has fallen over 10% on the same period last year. However, this drop in sales has 

been tempered by strong growth from both the contract and sim free markets, which have both seen double 

digit growth versus December 2011. 
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How Has the Major Domestic Appliances Sector Performed? 

Month on Month % Growth in Sector Value 

(this month versus the same month last year) 

December sees month on month growth across all but one of the major domestic appliances product 

categories. Most value growth is attributable to washing machines, which are up 25% compared to 

December last year, whilst cooling (refrigerators and fridge freezers) grows 22%. 
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How Has the Small Domestic Appliances Sector Performed? 

Month on Month % Growth in Sector Value 

(this month versus the same month last year) 

December sees growth slow in the small domestic appliances sector, however there is still good news in 

many of the product categories, notably dental care and hot beverage makers, which grow 13% and 3% 

respectively on December last year. 
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How Has the Office Sector Performed? 

Month on Month % Growth in Sector Value 

(this month versus the same month last year) 

The large inkjet cartridge product group is the main driver of decline in December for the office sector.. Small 

growth in some stationery categories (for example ballpoint pens) proved insufficient in halting an overall 

decline for the sector. 
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How Has the DIY/Gardening Sector Performed? 

Month on Month % Growth in Sector Value 

(this month versus the same month last year) 

Power tools help drive growth in December with electric drills and electric saws up 12% and 10% respectively 

compared to December last year. There is also growth in the home improvement segment with showers up 

11% month on month. 
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How Has the Automotive Sector Performed? 

Month on Month % Growth in Sector Value 

(this month versus the same month last year) 

Despite growth from winter categories such as screen wash, anti-freeze and de-icer, the overall sector 

performance was down, majorly due to the decline in the valeting categories. 
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For Further Insight and Enquiries: 

 
Ami Brooks | UK Marketing Manager | ami.brooks@gfk.com | +44 870 603 8247 
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Useful Information 

 
Distribution Channels Tracked 

 

Product Categories Tracked 
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Distribution Channels Tracked in the UK 

Accurately tracking a universe of 79,000 shops via live electronic point of sale data delivered by 

the retailer on a weekly or monthly basis. 

 

All major distribution channels are covered: 

 

 Computer Shops 

 IT B2B Channels 

 Pure Players 

 Telecommunications Specialists 

 Supermarket and Cash & Carry Stores 

 Variety Chains 

 Mail Order Houses 

 Department Stores 

 Book Stores 

 Office, Stationers and Consumable Specialists 

 DIY Superstores, DIY Specialists and Garden Centres 

 Kitchen Specialists 

 Car Accessories Retailers, Car Dealers and Car Audio Specialists 

 Electrical Specialists 

 Photo Specialists 

 Chemists 

 Jewellers 

 Tyre Specialists 
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Product Categories Tracked 

M ajor D om estic Appliances

Cookers and Ovens

Fridges/Fridge Freezers

D ishwashers

Freezers

Hobs

Hoods

M icrowave Ovens

Spin D ryers

Tum ble D ryers

W ashing Machines

DIY / Gardening

A LERT D ETEC TO RS ELEC TR IC  S C REW  D R IV ERS MA R K ING  O UT TO O LS

A X ES  A ND  A C C ES S O R IES ELEC TR IC  S PRA Y G UNS MEA S UR ING  TA PES

B ENC HTO P  MINI TO O LS ELEC TR IC  W A LLPA PER  S TR IPPERS META L PA INTS

B ENC HTO P  TO O LS EMULS IO N PA INT MINI TO O LS

B O LT C UTTERS FERTILIZ ERS MO ULD ING S  A ND  C O V ING S

C HIS ELS /B O LS TERS FILLERS MULTI TO O LS

C O MPA C T FLUO RES C ENT LA MPS FLUO RES C ENT LA MPS W O O D  FINIS H

D EC O RA TIV E G A RD EN PR ES ERV ES G A RD EN HA ND  TO O LS O UTD O O R  B A R B EQ UES

D EC O RA TIV E EQ UIPMENT G A RD EN HA ND  S HEA RS PA INT B R US HES

D EC O RA TIV E PLA S TER G R IPP ING  TO O LS PA INTING  A ID S

D IY  A D HES IV E TA PES G RO W ING  MED IA PA INT A ND  V A RNIS H R EMO V ER

D IY  A D HES IV ES HA LO G EN LA MPS PLA NT A UX ILIA R Y PR O D UC TS

D R ILLS  A ND  B RA C ES HA MMERS PLA NT PRO TEC TIO N

ELEC TR IC  C RO W  B A RS HA ND  LA W NMO W ER S PLIER S

ELEC TR IC  D R ILLS HA ND  FILES PO W ERED  C HA IN S A W S

ELEC TR IC  G LUE G UNS HA ND  PLA NERS PO W ERED  LA W NMO W ER S

ELEC TR IC  HEA T G UNS HA ND  S A W S PO W ERED  S C A R IFIERS

ELEC TR IC  PO W ER  FILES HO US EHO LD  INS EC TIC ID ES PO W ERED  B LO W  V A C S

ELEC TR IC  S C RA PERS HIG H PRES S URE C LEA NER S PO W ER  TO O L A C C ES S O R IES

ELEC TR IC  LA S ER  LEV ELS HO S E END  A TTA C HMENTS PO W ERED  G RA S S  S HEA R S

ELEC TR IC  A NG LE G R IND ERS HO S ES  A ND  S TO RA G E PO W ERED  HED G E TR IMMERS

ELEC TR IC  PLA NERS INC A ND ES C ENT LA MPS PO W ERED  S HRED D ERS

ELEC TR IC  RO UTERS INTRUD ER  S EC UR ITY PR IMERS /UND ER C O A TS

ELEC TRIC  SA NDERS KNIVES A ND BLA DES PRUNING SA W S

ELEC TRIC  SA W S LA W N SEED PU FO A M

ELEC TRIC  TA C KERS LA W N SPREA DER PUMPS

ELEC TRIC  PA INT RO LLERS LED LA MPS RENO VA TIO N C LEA NERS

ELEC TRIC  RO TA RY HA MMERS LEVELS RIVETERS

D IY  RULERS STA PLE GUNS W A LL DEC O RA TIO NS

S C REW  D R IV ERS TILE A DHESIVES W A TER  TIMERS

S EA LA NTS TILE GRO UT W ILD BIRD C A RE

S EA LERS  A ND  W A TERPR O O FERS TILES W O O D F ILLERS

S HO W ERS TO O LSETS A ND STO RA GE W O O D STA IN

S O C K ETS  A ND  RA TC HETS TRIM PA INT W O O D TREA TMENT

S O IL C O ND ITIO NER TRIMMERS/BRUSHC UTTERS W O RKBENC HES

SPEC IA L HA ND TO O LS VA RNISH W RENC HES

SPEC IA L PA INTS W A LL C O VERINGS
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Product Categories Tracked 

IT

Static Com puters

Portable Com puters

M onitors

Prin ters

M ultifunctional Devices

Data/V ideo Pro jectors

Facsim iles

Scanners

W eb Cam eras

Com m unication Cards

CD/DVD W riters

Keying Devices

PC/M in i Speakers

Po inting Devices

TV Cards/Tuners

Storage Devices

Com m unication Devices

Pow er M anagem ent

Softw are

Sm all O rgan ising So lutions

Gam ing Devices

Im age D isplays

Photo

Imaging Accessories

Binoculars

Non-D igital Cameras

Interchangeable Lenses

D igital Cameras

Film s

Memory Cards

Sm all D om estic Appliances

Blood Pressure Monitors E lectric Beauty

Bread Makers Food Preparation 

D igital Therm om eters Hair D ryers

Food Steam ers Hair Styling

Fun Cooking Hair C lippers

M in i Ovens Ice Cream  Makers

A ir Conditioners Irons

A ir Treatm ent Kettles

Bakeware Pans

Can Openers Personal Scales

Ju ice Extractors Pots

Coffee Grinders Pressure Cookers

Hot Beverage Makers R ice Cookers

Deep Fryers Sandw ich Toasters

Dental Care Products Shavers

E lectric B lankets Toasters

E lectric Heating Steam  C leaners

E lectric Kn ives Vacuum  C leaners

Consum er Electronics

CD Recording M edia Am plifiers

V ideo Tapes Receivers

DVD Recording M edia Tuners

CRT Televisions Radio Recorders

TV Recorders Portable Radios

V ideo Recorders C lock Radios

Portable Televisions D ictation System s

Panel Televisions Headphones

Set Top Boxes Headphone Stereors

DVD Players/Recorders Universal Rem ote Contro ls

D igital TV Accessories D igital Portable Audio P layers

Battery Chargers D igital Portable V ideo Players

D ry Batteries Car Audio

USB M em ory Car Speakers

Cam corders Car Navigation

M D Players/Recorders Car V ision

Turntables V ideogam es Conso les

Loudspeakers Cam corder Powerpacks

CD  Players/Recorders Torches

Audio Hom e System s M P3 Accessories

Telecom m unications

Fixed Line Telephones

Headsets

Mobile Phone Accessories

Mobile Phone Handsets

Mobile Phone Tariffs

Sm art Phones

Image Displays 


