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. Bricks It’s Covered!

« Blocks The Generalist Builders We represents 90%
. Merchants market is coverage of the TOTAL
* Timber worth an estimated Generalist Builders
« Insulation £6.2bn p.a. Merchants market. # EHSmith
(incl. small independents) (i.e. Multiple Generalists) :

e Builders Boards
* Plumbing & Heating

* Paints

» Sealants \

* Adhesives
* Woodcare

@ Bradfords

BUILDING SUPPLIES

+ Power Tools
Categories we can track within the Builders
* Hand Tools Merchants panel are not limited to these examples.
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